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INTRODUCTION

Building an online business has become one of the most popular forms of
entrepreneurship, and with good reason. The statistics clearly show that there’s
money to be made on the Internet, in fact, last year’s e-commerce retail sales in
the U.S. alone amounted to a whopping $4,495 billion dollars.

With billions of dollars being made through the Internet, it's not surprising to
see new online businesses cropping up by the thousands each and every day.
Unfortunately, over 50% of those businesses will fail within the first year.

But why? Why do so many business ventures fail to find success?

Well, there’s usually a number of different reasons that determine the outcome of
a business; however, an online business can fail hard and fast without the all
important keys of marketing.

Marketing is one of the most powerful cards an online business owner can
play, and it doesn’t have to cost a fortune, in truth, some of the best methods are
actually free. But, whether it's from a lack of marketing, or simply that a business
owner’s marketing knowledge and skills aren’t up to par, good businesses are
disappearing because their owners aren’t marketing their businesses like they
should be.

Of course it's easy to get caught up in the latest and greatest online
marketing methods in the search for success, and things like the Free For All
(FFA) listings or surfing in exchange for traffic that were once all the rage, tend to
be nothing more than passing fads. Fortunately, there are time-tested and proven
ways to market an online business, and one particular technique that will never
phase out as being ineffective, is a press release.

A lot of Internet business owners tend to shy away from offline media outlets
purely because they’re businesses are online, so they assume they have to stay
within the Internet style of marketing when it’s really not the case.
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BENEFITS OF MARKETING WITH
PRESS RELEASES

Press releases aren't just for offline businesses; in reality there are literally
hundreds, if not thousands, of news related websites filled with stories and
videos and those stories have to come from somewhere.

With news hungry journalists scouring the Internet in search of their next
great piece, press release submission sites have made it super easy for them to
find interesting story leads. But not only are they looking for pieces to publish
online, they need stories to run in their local papers, on their T.V. news
programs, and even in magazines.

Obviously the biggest benefit an online business owner can get out of a
press release is to be contacted by a newspaper or television program for an
interview and it's FREE exposure. However, if a press release is submitted both
offline and online, the rewards for an Internet business will increase.

Not only will you gain the interest of writers looking for stories, but you'll also
be reaching potential customers who read the news online, and you’ll gain
valuable links that can boost your rankings within the search engines.

Submitting regular press releases online makes good sense just for the
quality incoming links that can be gained through them. It’s also a great way to
spread the word about what’s going on in your business. Whether you’re
donating a portion of your sales to a charity, offering a new product, or
announcing a hot holiday special, you can weave your business news into an

attention getting press release.
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WRITING YOUR PRESS RELEASE

If you’ve never written a press release before, it can certainly be a little
overwhelming. Of course you can always hire someone to write it for you, but
don’t be surprised if you have to invest $100 or more for a 1 page press release.
If you’re business is booming, then by all means use the services of a
professional writer to produce regular press releases for you. It will pay for itself
in the end. However, if your business is new or you're just not seeing the kind of
profit you want, then it’s likely best if you wing it yourself for awhile.

Once you know the proper format of a press release, and how to pull your
information together in an interesting manner, it'll be a breeze for you to write out
a 1 page press release in no time flat.

Here is what your press release should have:

Release Timing: If there is no specific date that your press release must be
published by, then use FOR IMMEDIATE RELEASE. If for instance you are
running an event to raise money for a charity in a month, obviously you don'’t
want your press release published way before the event takes place. Therefore,
you would use HOLD FOR RELEASE UNTIL (the date you want people to know
about your event). However, keep in mind that a hold request may not always be
honored.

Target: This is not always used on a press release, and is more suited to offline
submissions. Here you would put something like ATTENTION LIFESTYLE

EDITORS, or whomever you wish to address.
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Headline/Title: This is one of the most important aspects of your press release,
simply because the headline can be what gets your press release read, or thrown
on the “slush” pile. Be sure to use all capital letters for your headline to really
grab the reader’s eye. If possible, keep it short and always make it interesting.
You want to arouse your reader’s curiosity so that they’re eager to read your
press release to find out more. If your headline doesn’t leave them hungry for
more, chances are they won’t bother reading your press release, even if it is
good.

Sub-Headline: Using a sub-headline is optional on a press release, but if you'd
like to expand your main headline use a sub-headline to give a little more detail.
Date: This is the date that you want your press release to be distributed on. For
example: May 21, 2008.

Location: This is not where you would put your event, special offer, etc.’s
location, it's where the press release will be distributed from. City,
State/Province, Country.

Introductory Paragraph: After your headline, this will be the most important part
of your press release. Within this paragraph you need to answer the questions,
who, what, when, and where, and do it in an attention getting manner. You want
your event or whatever it is you are announcing to sound interesting and exciting
to the reader.

Second Paragraph: This section of your press release will contain the details of

your announcement. This could be a short description of your products, services,
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your event, etc. Be sure to include facts that will support the significance of your
press release.

Preceding Paragraphs: The paragraphs that follow the first 2 will include the
less important facts and information.

For Further Information: This is where you will put your name, phone number,
website address, and email address so that the media or whomever can contact
you for more information. Always remember to include your website address so
that people reading your press release can visit your website, and so that the
search engines can index you.

About You/Your Business: Depending on the nature of your press release you
may want to provide some information about you and your background. For
instance, if you’re donating a portion of the money you earn to a breast cancer
foundation by selling pink candles, you may want to mention why you’re doing it.
Are you a cancer survivor? Did you lose a family member to breast cancer?
Including this information will provide readers will more of the story, and writers
especially will want to know these things. Be sure to talk about your business as
well. Describe your business and what you offer, and cover some key points.
Closing: If your press release needs to be longer than 1 page, you will need to
put [more] at the bottom, center of the first page of your release. Once you reach
the end of your press release, insert 3 of these: ### at the bottom of the page,

aligned in the center.
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BLANK PRESS RELEASE TEMPLATE

RELEASE TIMING:
TARGET:
HEADLINE/TITLE

SUB-HEADLINE

CITY/STATE OR PROVINCE/COUNTRY - INTRODUCTORY PARAGRAPH:

SECOND PARAGRAPH:

PRECEDING PARAGRAPHS:

FOR FURTHER INFORMATION:

ABOUT YOU/YOUR COMPANY:
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SUBMITTING YOUR PRESS RELEASE

Now that you have your press release written, you’re probably wondering
what the heck to do with it. First you’ll need to decide if you are going to submit
online, offline, or both. Once you do that, it's merely a matter of making a note of
where you want to send it.

Offline Submissions: You will need to find out what method each place prefers
for press release submissions. Do they want them mailed, emailed, or faxed?
Should submissions that are emailed be sent as an attachment, or pasted into
the body of the email? Is there a department within the paper that handles press
release submissions? If so, who should your press release be addressed to? A
little research and/or a phone call should provide you will all the information that
you’ll need.

Online Submissions: Submissions done online are much easier, and there are
tons of free and paid options. Free is always good, but if you're looking to reach a
wider audience at a much faster rate, spending a few bucks may be worthwhile.
The online press release submission process is typically a cut and paste, or fill-
in-the-blank procedure. So it can be done quickly and easily, without investing a

lot of time on your part.
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PLACES TO SUBMIT YOUR PRESS RELEASE

www.24-7pressrelease.com

www.prlog.org/

www.free-press-release.com/

www.pr9.net/

WWW.i-newswire.com

www.1888pressrelease.com/

www.powerhomebiz.com/BizNews/pressrelease.htm

www.prweb.com

www.pressbox.co.uk/cgi-bin/links/add.cqi

www.businesswire.com

www.prfree.com

www.malebits.com

www.ameinfo.com/submitpress/

www.marketwire.com

WWW.prnewswire.com

www.addpr.com

www.pr.com

www.pr-inside.com

www.pressmethod.com
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CONCLUSION

Including press releases as a part of your marketing campaign is a great way

to gain, in most cases, free exposure. Writing and submitting them on a regular

basis is the perfect way to keep your company’s products and/or services in the

minds of your customers. It reminds them that you're still there, ready to give

them what they’re looking for.

Here is a break-down of using a press release:

>

>

Decide what you want your press release to announce.

Write the press release following the proper format, and include all the
essential information.

Write an attention getting headline and sub-headline.

Include your location (where your distributing the press release from) in
your intro paragraph and cover the 4 W’s: Who, What, When, Where.
Your press release should be about the benefits to the reader. Why
should they read about you, what are you offering?

Write newsworthy information. People don’t want to read about normal
business happenings, they want human interest and excitement.

Keep your release as short and to the point as you possibly can. Long
and drawn out press releases can lose your reader’s interest.

Include your contact information so those interested, can contact you
for more information.

Give some information about you and your company.
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» Finally, submit your press release to as many online and offline places

as you can to get the word out about your announcement.

To learn more about internet marketing and search engine optimization visit

seoskillsunleashed and makemoneyonlinediva.com.
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